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THE HENNEGAN COMPANY NETS GOLD 

IN “BEST ON PRESS” AWARDS 
_________________________________ 

 
FLORENCE, KY, June 6, 2005 - Robert Ott, Jr, President and Chief Executive Officer 
of The Hennegan Company, announced today that The Hennegan Company, the 
leading provider of ultra-fine printing in the US is a multiple gold winner in The “Best on 
Press” Award competition sponsored by International Paper Company. The annual 
awards recognize commercial printing companies for excellence in printing, and are 
presented in nine categories for printing that was produced using various paper brands 
from International Paper. 
The Hennegan Company won gold in two categories. The first award is for a Herman 
Miller SEE brochure and the second award is for an illustrated Walt Disney “College of 
Knowledge” brochure. Mr. Ott shares: "When I go into our pressroom, the most 
important thing everyone understands is that we push ourselves daily to create new 
standards in print excellence and aesthetic beauty. These “Best of Press” awards 
complement our philosophy and we accept this recognition with great pride”. 
 
Mike Butler, Vice-President, Assistant Plant Manager observes: "Hennegan has a long 
reputation as being the recognized leader in high-quality printing today. We are 
confident that our printing is the best available anywhere and we are very flattered that 
the judges agree with us. We continue to be committed to providing our customers the 
very best in quality, versatility and convenience, and we're very honored to accept and 
showcase these awards”. 
 
Hundreds of entries to the Best on Press competition are received each year from 
printers across the country. In addition to the quality of the printing, finishing and 
binding, entries are judged based on how well they make use of the paper’s quality and 
specific attributes. 
Founded nearly 120 years ago, The Hennegan Company lists many industry-leading, 
household name companies across the U.S. and around the world as customers. The 
majority of The Hennegan Company’s job content consist of sophisticated, color-
intensive materials such as annual reports, catalogs, inserts and FSIs, point of purchase 
displays, brochures and other collateral. 


