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FOR IMMEDIATE RELEASE

THE HENNEGAN COMPANY EXPANDS CAPACITY WITH
NEW DIGITAL IMAGING SYSTEM

Sophisticated Personalization Capabilities Augmented at The Hennegan Company

FLORENCE, KY, December 1, 2005 - Robert Ott, Jr, President and Chief Executive Officer of
The Hennegan Company, announced today that the company, a leading provider of ultra-fine
printing in the US has expanded their variable imaging capabilities by 25% to accommodate the
company’s extraordinary growth. Mr. Ott commented: “We now offer a new level of variable
imaging; with resolutions of up to 1200 X 600 and at speeds of 500 feet per minute. Our
personalization offering now includes everything from basic addressing to truly sophisticated
personalized marketing efforts. We are very excited how variable imaging has complemented our
core business here at The Hennegan Company.”

The company acquired a new Videojet G4100 Digital Imaging System, comprising 5 integrated
print heads, dual cartridge delivery system and a state-of-the-art operator interface. The new
system supports all popular bar codes including: POSTNET, Planet, 4-State and Code 39, in
addition to special characters, complex maps, graphics and logos. The new system also
supports sophisticated security and PDF proofing capabilities.

Greg Wallace, Director, Mailing Services shared: "We have always been dedicated to listening to
our customers’ needs and investing in solutions that make superlative products on a daily basis.
This principle along with our commitment to offering our customers the very best in service are

the fundamentals we live by and they are the cornerstone of our brand.”

Founded nearly 120 years ago, The Hennegan Company lists many industry-leading, household
name companies across the U.S. and around the world as customers. The majority of The
Hennegan Company’s job content consist of sophisticated, color-intensive materials such as
annual reports, catalogs, inserts and FSls, point of purchase displays, brochures and other
collateral.



