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FOR IMMEDIATE RELEASE

THE HENNEGAN COMPANY WINS PRESTIGOUS BEST OF SHOW AWARD
2006 WEB OFFSET ASSOCIATION 54TH ANNUAL CONFERENCE

FLORENCE, KY, June 12, 2006 - Robert Ott, Jr, President and Chief Executive Officer
of The Hennegan Company, announced today that The Hennegan Company, a leading
provider of ultra-fine printing in the US, won five web print awards including “Best of
Show” at the 2006 Web Offset Association (WOA) 54th Annual Conference May 23,
which was recently held in Orlando, Florida. Hennegan was honored Best of Show for
the 2006 Tiffany & Co. Jewelry Collection catalog.

Printers from all over North America submitted their web offset printed material in one or
more of the 27 category competition. WOA is an affiliated association of the Printing
Industries of America, Inc./Graphic Arts Technical Foundation (PIA/GATF).

Mr. Ott commented: “Congratulations to all of our winning customers. Our recognition
at such events as the WOA competition has provided us with a wonderful platform to
showcase our skill, technology, craft and quality. These principles, along with our
commitment to offering our customers the very best in service are the fundamentals we
live by and they are the cornerstone of our brand.”

The award winners are Tiffany & Co. 2006 Jewelry Collection (Best of Show and 1°
Place Winner), American Eagle Summer Mailer (1st Place), News Corp. Annual Report
(1st Place), Yum Brands Annual Report (2nd Place) and David Yurman Fall Retailer
Book (3rd Place).

In addition to this award recognition from WOA, The Hennegan Company has also won
awards this year in competitions sponsored by Sappi Paper and PIA of Ohio and
Northern Kentucky and is the recipient for the second time of the respected Maxwell
Award at the 2005-2006 PIANKO Print Excellence Awards.



Founded 120 years ago, The Hennegan Company lists many industry-leading,
household name companies across the U.S. and around the world as customers.
The majority of The Hennegan Company’s work consists of sophisticated, color-
intensive materials such as annual reports, catalogs, inserts and FSls, point of
purchase displays, brochures and other collateral.



